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Abstract 

Food has played an increasingly important role in tourist activities. Sixty percent of tourist 

thinks that “food” is an important influence on the overall tourism decision-making process, and 

that “food” is a factor for attracting tourists to destinations. The tourism and catering industry is 

also aware of the importance of this market segment, as a result the development and promotion 

of food has become part of the tourism product. Therefore, when visitors make food their first 

priority for travelling, gather relevant information prior to the trip and plan food related 

activities throughout their travel, the tourism activity can be referred to as “culinary tourism”.

The purpose of current study is 1) to understand the culinary tourist’s involvement, motivation, 

constraints and behavioral intention, and 2) to predict tourist behavior intentions towards 

culinary tourism. This study used questionnaires distributed in Taipei City, 494 valid 

questionnaires were consequently collected. Descriptive statistical analysis and structural 

equation modeling (SEM) were used to process the collected questionnaire data. The study 

results suggested that culinary tourism involvement and motivation has a significant positive 

effect on behavioral intention. The results revealed that when culinary tourism involvement 

increases, motivation and behavioral intention increases simultaneously. The study also showed 

that as culinary tourism constraints increases, behavioral intention decreases, concluding that it 

has a significant negative effect. To increase tourist’s behavioral intention towards culinary 

tourism participation, this research concludes that by reducing culinary tourism constraints, and 

enhancing tourist involvement and motivation, it would have a positive effect.  

Keywords: involvement, motivation, constraints


